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INDEPENDENT PUBLISHER CELEBRATES 20 YEARS OF
BRINGING ICONIC MUSIC TO AMERICAN CULTURE

BY JIM BESSMAM

HAREY BELAFONTE, keft_ and
Frusr of the Yeas STU CANTOR

a1 Friaes Foumsdaan dinngs
i D tabsy M0,

INDEPENDENCE EQUALS
EXCELLENCE FOR BOUTIQUE
PUBLISHING COMPANY

The songs are clazsics, each commanding a
special place in American pop culture
“Brothar, Can You Spare a Dime? " co-writ-
ten during the Great Depression by E.Y.
“Yip~ Harburg and [ay Gorney; the “Addams
Family Theme® and the “Green Acres
ThemeT from the hit TV shows of the "60s,
composed by ¥ic Mizzy: and Boston's rock
anthem “Mare Than a Feeling,” written by
Tom Scholz.

These songs eday, ansd many efhérs, ahare the @imwe bame!
Sl Dl Entestainicsesnl

Fasdanded 20 years ago by coenpany presdent StuCamtor, Rexd
Diecade b5 3 boutsgue-style independent, rusx publishing fiem
with an international reach and 3 reputation for personal atten
thom b its sech and varied catalog

As Mexf Decade marks its Mih anniversary, Cantor aimis 1o
maintan the Bigh level of publishing adminisieazion services

7 has presided 1o itk Cliea s, while explorieg sddia ol adman
e xls o canalag BiEmiting

*People would wann o pat their songs here fos the ame rea
#0ns that cliens with us now doe—personal care and expertize

N pfG iSRG Gl WOOUrIcy of pocoanting,” Cantor sayvs

Cannor was introduced 1o the publishing business by his fa
therin:law. veteran music publisher Muarray Deutch. Cantor be-
came president of Mext Decade’s predesessor compae. founded
im 1977, That company represented the peblishing catalogs ol
Chrson Pictures, Qadon Prbures Televidion fnd Judy Collans
i grallishing comspanies. [1alss "owned a 3000500 cal-
alog encluding pongs recanded by the Beatles, Elvis Preshey and
Tl B ueperit, ™ Cam tor recalls,

Capdor wenton iogain experience in film muasic. abEng s a
muask superyisor lor Columbia Pictures filme like “The Big
Chill," “Gheomasbers” amnd “Agaist AL Odd "™ He Bl Served
FLEL ST 1T i Era] Tk otlsee Hilieas, Ies |aing che Ternape Mu-
LaniE Mg Turthes” s,

Camiors espenende |6d himoto believe there was an opportu
niiy 1o create & niche music publishing comparny that would
give persomalized atiention to songwriters and copyright held-
= for their catalogs

Bne carhy dlsert wis Harry Belalosite

1 prarted wosking with his Ladveran-Low amil warchsed Bl
wisk hid way im e |'|||.'l.|'i|'.||l:.;, business from a e rager, prac
tally,” Belafonse says of Canme. "He's done a really remark:
bl job im 2 woeld thars so evenshifting and complicated and
fall of wps and downs, and he really pays attention inthe appro-

priate exploitation of the contifnid e e pdd

warrk 1"ve dod, That's & partecilar 166k, becaisse 1'm st enieedfial
of where e miaterial 1 sang goes, and | always make sure that ha
enikoes sane of an ethical relationship in what | do®

Other ¢lients thriving under the Next Decade banner include Bolr
Wolirath, longtime = Sesame Street™ hostand kads’ rasic $ongaaeg
prolific country songwriter Ray Grith Germnan dance music dux
Groove Civerdpes, dinpes fmangwniler Nara Yok, wheo EMErged From
the Editing Fecbary (k22 soese in Mew York imthe "00s; and song
writer oo poser ) jaex artst Lacy Simon, who shared billing with sis-
ter Carly as the Simon Sisters and went on towrite the music for “The
Secre! Garden™ om Broadway

I_'.a‘.]'_d:.;-: sdmimistened in the Dndled $tated by Next Ddcaade an
chade those of [ean Denmanian Falns =801 ks Reeal Giels,™ " Every
ane Saya 1 Leve ¥oup,” *Sweet and Lowdown™); Roba Music Yerlag in
Germasy, including songs recerded by the likes of Sarah Brightman
1 Dolikien; and Gaschio Music and Sandbox Music, iscluding songs
performed by Millie facksonamd Joe Simon and artists sigred 1o the
Spning Records Label

Mext Decade's catalog 18 et by o2 e, ™ i Bhii wands of ere-
ative affaire aed lidending VI Manica Coeton. "Oer the wears o al
lpwied 18 10 beanch dnso Aiferest licemses,” ske savs. "We coald RO
tex i e [of [scenzee| and bring something totally differens be-
rause we had a wider mnge of music that we represented

“Alza each of our catalogs is spocial in the genee it sepeesents,”
Cortom adds. $he cites the Gawcho and Sandixes caralops "ehat gel
sarmpled a lef i bip-Besp, Thee Beladonse analf ks L —ChETe"s no:
Esady Bk him. W g the ‘Addems Famaly Theme” and the ‘Green
A res Theme from Vic Mizey, whach are two of the most loved TV
themees ever wietten. And pow we have the fics: beo Bosion afbums
It makes 1t very fun and easy: People normally want to o business
with us because the music is very special and mot neplaceable ™

“R .'l.'dﬂl"u a kot ol enerchansdsting pew loe Fiedkaloiiee s Bostos,”
Cardor sayd. diting & Rill paania al comiteecial Cagry .'||,|j"|| WSS in-
elisding videogransti, cinglonss, greeting Cards and sports v ideos.

Addaticnally, the cempany is focusing en mulimedia licenses
aevd digitml Hoenses for Websgibez, nod ko memtion "solid print agres

menes with the best people tran cantiseend on ==p4d

‘Cantor has
done a really
remarkable

job in a world
that's so ever-
shifting and
complicated
and full of ups
and downs, and
he really pays
attention to the
appropriate
exploitation

of the work

I've done. That's
a particular
task, because
I'm most mindful
of where the
material |

sing goes.’

HARRY BELAFONTE

S
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scribing end srranging their books,” Cantor says.

Corten previously worked is muasic publish-
ing at Boosey & Hywhes snd Cherry Lane before
cornirg aboard in 1991, "a crocka] sddi tee to our
growth and success,” Cantor says.

“Hobody's juit a Sacial Security nambber here,
bt paern ol s ilhy,™ Coomtom sarys, “amd it basically
word-ofmeouth that helped us grow wnder the
rasdiar, becaniee wee meever faok oul big sds o handed
ok business cards at convenboes. We just worked
Eard with great desfication 1o our dienss.®

Costem, 4 flate performer and music educa-
b, cited amother apecial Next Decade attribuse.

= bave w degres bn revushe,” she sas, “omasic
i just as s porta b us as the busines sspect.”
&he adds that divector of
copyright and Beensing
Jennifer Lash likewize
b & degree im music in
wddlition s exaciv pre-
vious masic publishing
EXperience.

Composer Mirzy, ke
Belafomte. originally
met Cantor thromgh
Canter's father-in-law.
Murray Dewich.

1 decided to glve S
amd] Monica u shot foe bwo
years, maybe 15 pears

turimg all our copyrights and St and Mosdo no-
tifying agencies in Burope about our publishing
COTHAIY, “Hntwﬂh&r&lr‘:i.mmuiipirg
down, surs b8 poing ap.”

Harbuarg comtivoes: “Befre ey fther dicd, we
created Glooca Mores Music [ramed afier Har-
g’ soeg “How Are Things in Glooc Morma?
frean “Finian's Rainbow”] and the Yip Harburg
Fousdation 1o take money coming in from pub-
lishirg smd pus it ints the feandation. And ower
the years S and Momics hawe indeed fialfilied
tieir promdses. Mot ondy that bt they' e nios pes-
ple. Amed as St s an offcer of the Friars Club jin
Bew Fork]. we got a few free meals in.*

The substantial estate segment of Mext
Decade’s catalog “grew by
sccident,” Canter gays,
“feom havisg Heburg s
Gormey to  Milien
Gabler"—the record pro-
ducer wha also wrote
eongs in<luding “Choo
Chous Ch' Betuogie, ™ “L-0-.
E” and “Dunke Schoen,”

“Thee intesesting thing
i that wee're: ot oof 18 the
place for beirs who inherit
these great works but have
me ides what to do amd
meed 3 hame and place

age.” Mizry quiips. “And where they know their
e then Mve remewed songs will be aken cane
every two yean because of,* Canior says.
ey ot hecamse very . Harburg's estate, fior in-
H.B_btﬂL::ﬂ]‘ﬂ:ﬂ“_‘l’H‘ﬂ PED F] | 2 Wa nt :hmu.}mmreﬂunﬂ:
workisg lm mndens. - songs; &0 there's plenty
Mimyoestatbes  LO WOIK WIth g cononsaps.
one of the few composers “A Jot pors into sdmin-
from his era in Holly- L"I 5 be{:a IL'I Sle istering somps that age in
immgmtameme LS MUSIC IS L2omet i
songs and cus mussic. very special  rringus. righs.” she
“They loaked xt my sayx. 5o you hawe towanch
cataleg to see if they EII"Id I"I'D't cach year and overses no-
ceild get commeercials. ! tificationd and take any
beecause the business repla Ceable ottt Becessary Slep, and
changed for people who =MOMNICA CORTON, it"s @ huge job thar net
wrise theenes and you ot MEXT DECADE many people do.”

to make eXIr money

from cemmencials,” be says. “And they ot me
|placements im ads far] Ford Explorer and
Shakoey’s Pirza and M&M s. Mot only that, bat
tiheir staterments are highly detailed—1{'ve never
peceived stwtements like that”

Then thene ane legendary songwribera like Har.
burg and Goreey wha are represented by Rexi
Decade via their estades.

*Harburg was one of the greatest byricists of
all Bmee,” Canter says. “and what's womderfal
szt hig catabog is that his styles are alll over the
place because of the masy songeriters e collab-
air el wth, i hudisg] Jay Goeney. Harsbd Arden,
Burios Lame, les Gershwin. ‘We haee many ol kis
pgreat songs Hke ‘April in Paris, (Irs Ondy] A Paper
doon” amd “Last Might When We Were Young.”
and we got the Gorney catalog because of it.*

Harburg's son Emie. president of the Yip Har-
buarg Fousndutben, recalls being referred 1o Nest
Decade by a leading lowyer in musical theaser,

“He'd heard ol = gy whio Iscreased gomme roy-
alties for Belafonte and the guy whe wrote the
theme for “The Addams Family,* * Harlearg says.
I et St ard Mondca and felt that they ander-
isois] what | wansed. namely, more funds and 2
IEnle premetion on the side,

"B equslly Emperant wad 1o oolbect all the
royalties and make suse poople paid them and
we got a check every month. Mow, after recap-

d@f | BRLBOARD SEPTEMBER IE, 20:08

But the key to Next
Dieadi’s pucoeis may well be the chemistry be-
tween Canites snd Corton.

Casiior says, “We've been working bogether fog
17 years and bave s unigoe workdng relationship:
[ let her do what she wan#s.®

Carton adds, “Char skill sets complement sach
aiher, Stu's definisely more diplomatic than 1
aam. 1'en thee “had guy.” being patsionate about
fighing for ke rights of eur writers and getting
the et momiey for them, and wheen | foel hacked
imto a comner because the indastry bas so few
woboes right now, || get very feisty. People expect
the guy 8o be the bad guy.®

Joking aside. “it's a really interesting time for
imdependents right now,” Conon says, “A lotef
thiings wre paang an bike new lostding opporu-
néthes and price stnachuses, and as artists pet mone
disgrumitled with major companies mot paying
tifern attention. they'll be lsoking mere 1oward
imdeprodents,” she says.

“We ek over publighing for Boston's first
twen albuams & year age in April asd increased
their met publisher's share by 34% the fra
year.” Corton says. “We're dolng [everyihing)
tomake sure every penny is collected and that
all opportunities to maximize exploftation of
songs are being looked at, and that's becanse
of var care and the attention we pay to our
chienes” muaske.” )

NEXT DECADE’S STU CANTOR REFLECTS
ON HIS INDIE PUBLISHING SUCCESS

Hew York-based Mext Decade Entertainment is celebrating its 20th an-
niversary as a successful independent, international music publisher
providing a full range of music publishing administrative services. 4
The company boasts an impressive and varied roster of clients, includ-
ing Harry Eelafonte, Vic Mizzy, Boston's Puresongs catalog, Lucy Simon
and the estates of Yip Harburg, Milton Gabler and Jay Gorney. §
Founder /president Stu Cantor recently spoke to Billboard about his
company and the state of music publishing.

Why did you start the company®

1 ksl wewwed 54 5 el supervisss for movies
1§k thee “Tieemage Mutmnt Minjs Tarles” series,
and it provided a basks for me o start a business
wihere | kneew thene weoald be income——this coms-
bined with the fact that | zaw a niche for inde-
pemdent music pubdishing administrators,

A the tife, it appeared bame thatalot of peo-
ple were reluctasit ba give copyrights 1o majpors
ard that peaple lked the boutique-type opera-
thon whiere they kneew whi was working for them
amd eould pick up the phone and talk to them.
Theey would mot be just a number on a chedk and
they wemld et their royalties. paid on time

Like Harry Belafonte?

Hurry Belafonte could hive pot bipper advanses
elsewhere. but he came 1o Mext Decade because
he knew he'd get the attention: that ke and his
catabog deserved as opposad to getting lost at a

g company.
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So how dooss Next Decads Mt in with the
ovarall music publishing compary ploiura?
1 ahwarys say that people are looking to pigeon-
brcke you in some way, bt that our business at
Hext Decade in many ways doesn't necessarily
confiorm bo the mormal termplate of what a msic
puldizher is.

What kippened wai, | found 4 niche where
| was abde o service (e necds of 3 apecific type
of client who was searching for samething they
had been anable to fird. When | started the com:
pamy. my clients were people who spent a lot of
EvET Teason were somewhat dissatisiied. And
we filled & veid by offering them a bome far
thelr waorks—and for these peaple their works
are like their children They are people who oan
their owm songs or thelr family's songs, so they
felta certainaffinity and closeness bo therm and
wambed a home for them that other publishers
couldn't |;r|1;rl1.|j¢- contissed on = =pS0

S ver provided a hamse for their Bmily—their
childrem, 86 1o fpeak. their jewels. These Harry
Belafonse jeweds, Vic Mizzy jewels that they cre-
wied mnd wanted 1o pat in a place whene they felt
they'd be secure and tadoen care of and properly
looked afier.

That's what we did and that's the genesis of
the comgany.

‘What happened naxt ot Mext Decade?
From there the besiness grew because of the fce
that wee did what we prosnised 10.do. Owar clients
had friemds and enterfainment attormeys who
=aw what we did for them, and they were more
than willing fo recommeend ws bo their business
asseciates and clients.

I"ve never been ome todo overt networking or
rake st ads—i's not within my buedget being a
mmall busissess—I pust did what | necded to do
and the company grew through hasd werk and
word-of-moath.

Wihat Kingd af challenges
did you fnce?

‘We have to

believable. The Boston catalog | found a new]
great oathet with “Guitar Hero." 5o it'sa whale
mew thing.

I've et in the Busines 30 years and 1 know
sbout priet snd mechasicals and queting symch
fees for commeercials, bui now there are all these
other thiegs youw have fo stay on top ol

How daad thia affeet vour Buginaid
ohillosaphy?
1 thisk sometimes that the business has become
sa Neascially ariesied the someticees we lose
sight of whry we're in the basines, I eot for the
scngwriter we wouldn't be here, and we have o
male pure we forever protect them and thesir cre-
atioms and works and homor them by doing oar
utmost bo opkimize the value of their creations,
nolanly for therm bat for ther heirs.
Cosmidering the fact that ve been inthe busi-
mess 30 years. e soen it chanpe from a time
when pablishers were more
involved im the creative
process than they are inday.
It seems 1o have become

Lﬁtﬂ? puuilhrl-hnru?rd ma ke sure n'mrl:'anmnh:'r: pamme and
o pddpeas Biises poing foe- about finances and deal-mak-
wednmhocoppeed WE FOr@VEr oot themaic we
uswith s | challenges. must never lose sight of who

.ﬂ.nd.l:ie:;:ind:u. SO D r{:}tec"’tr the “L:Miﬁlﬂtﬂw
times we dide't have the ST g W r"'[tE_l F%  andunderstnd that music is
zarme voice 38 bigger pablish- . the bottem line and the rea:
ﬁwir::lu:ﬂmrlhw and their wom we exist.

I r

ﬁ;mlﬂdjL?u?mr: C rea t | ':I'r‘l 5 rJ What is your view on the
qt:wim could be ul- —5TU CANTOR, heaith of the indie publish-
1|:|1:1:|.-I'r'p-|.|.rmnd. MEXT DECADE ing buginess todayT

W hat about the changes

browght by mew technology?

Technology constanly provides us sdh chal-
lenges, and the indwstry (n the past his some-
timnes been kind of slow in keeping wp.

We're dodng a good job now with doemlosd.
ing amd the Imbernet fo maintain a foothold in
the royalty strscture that we're entifled to as
owmers of insellechaal progeenty. But we meed 10
be aggressive and sy on top and iay in fine
wiih techmology.

It's also important o usderstand that when
ol e trying to optimize your clients’ inenests,
woua haree o kneowewhhal the new fechmelogies are,
along with the masure of the fimancial structane:
Wihat's the royalty? What's the advance? What's
the charpe? All tbas things that we've taken foe
pranbed with eighits in the past we meed 10 odu.
«cabe now goleg forsard.

Buat the “Guitar Hero® |videogame], the
downloading. videos=—everything's just um.

50 | BMLBOARD | SEPTEMADR 13, 3004

The rale of the indie pabs.

lisher s coming back around.
[Indie pubdishsers] bave proved their value, and
[ thisik 4 lot of the mengers and soquisitions of
the majors have belped independents foarge a
new kind of presesoe.

But 17m alss somewhat concerned (6 terms
of overall business, about the development of
artists. Years age when we were younger. we
waited for the next albam when we liked an
antish, But [ doa'tses the su ppon For artisss now
lifce it wsed 1o be. So many anists get “one snd
done"type dieals amd 1 thisk the industey & burt:
ing itself in the long run by not supporting
artists and grooméng artists and creating longer-
term sheelf Tife for arkists.

Mow in's like a guick fix, But for the most
part our clients are people who have been in
the business, wha have already susvived in
the leng teren—like Hamry Belafonte. He's a
legemd, amd all we're trylng to di is keep the
|EBEHﬂ alive. comtinued on »rpsd

But lzm't somecne like Dolafeats sall-
sustalning®

s an extent, Therne will slways be peeple wha
use Belafonte ponps, Bua like we do for all our
lients, we're looking for new ways o promole
his eusic.

‘With Belafonte we got merchandise using
hiz sengs. like a plush foy parret singing and
damcing to “fump in the Line,” Sagne with Vi
Mfiimy's “Addamss Family Theme,” which |5 used
im 3 spooky plush, snimated tree oy, We're even
taking o classic song like Yip Harburg's
“Brother, Can You Spare a Dimoe?® and using it
in a videogame.

So-we're thinking outside the bee. When yes'te
an independent and smaller comspasy, s are
thirngs you need 1o de o create income.

‘Wit che ol Sad in the fubere bor Next Decade?
Gbwioualy ene goz] ks 1o comtimue servicing
ull eur clients and doing a good job for
them=—and of course, getting new clients and
mare clients.

Also part ofous busineds plan going forward
is bo acquice Tights whenever possible, doing
sdministration deals but also acquiring rights
from existing copyright bolders and people
wiose rights may be reverting to them in the
fiahare and are looking for a new home for their
songs or for semeons te scqaine 4 cataleg tha
tiey mary be recapturing.

They lenow [ui Hest Decade] they have some.
o b talk o, they lomow they Il get padd on Hme
unid that we're looking at every pesmy that comes:

im 8o male sure they get padd correctly. -

FILMS, ADS, TOYS AND VIDEOGAMES
ALL BOAST NEXT DECADE'S SONGS

ADDAMSE FAMILY THEME"

BY WIC MIZZY

The theme song about the creepy and kooky "Gls
TV family has been Hoenbed recently for e on
“American |dal.” “America’s Got Talent™ snd in
an M&M Dark Chocolate ad, a3 well merchan-
diise imcliasding a pluih animsed ree. “spooky
™ boye and & usica] childrens ook

[ call [Mext Decade] the Mo 1 ousfit for come-
mierchals.” says Vic Mizry, who has seen similar
sucoess with the publisher's placements of his
*Green Acces Theme.”

Singing the distinctive ascending fous-aate
apewing phrase of the “Addams Famlly Theme,”
My Bites that 51 sporiing evenis “every once
ir & whrdle: the ceganist goes “bachasbasba’=—and I
et paid for that. You got 1o get somebody fo pro-
long the life of your catalog. and they're doisg iL."

'MORE THAM A FEELIMNG'

BY TOM SCHOLE

Wisets developers of the "Rock Band™ videogame
camne o Bext Decade to [Scense “More Than a
Feeling.” creative affairs and licemsing VP Man-
ica Cortom recalls pitching them Bostos's “Hisch
a Ride.” *Peace of Mind" and “Foreplay/Long
Time.” which, she gays, they also used, “One ol
the reasoms we're uccesslial b that we maxi-
mie exploitsion.”

Pail Ahern, ferpser Boston manager and
ewner of ihe bands Puresongs catalog. like-
wise potes Mext Decade’s sucoess at placing
somgs from the first two Boston albums, in-

82 | BILLEBOARD | SEFTEMBER 13, 2008

uding the appearande of “Mors Than s Feel-
ing" ina Mewtlé Hestea Singles spot, TY shows
“Carpoolers™ and “Criminal Minds,” and the
“Simpitar Rocks 27 videogamee.

=We fich that a small, antentive company would
sctively explolt rather than passively warchowse
an imgportant catalog such ax Paresongs,” Aberm
says, “and Next Decade bas identified new in-
COME SOUTCES Fuch a8 videogames.”

‘JUMP IN THE LINE;"
BY HARRY BELAFONTE
Hasry Belafomte recorded = jumpin the Line” on
his 1961 afbum *jump Up Calypsc.” and more
than four decades Later Nt Decade has licensed
the somg fo the “Samba de Amige” viceogams,
the “Little Mermaid 37 mivie and a Sara Lee Bread
commeneisl sed pliced it inmerchendlse Includ.
irg & plush parred toy ard musical palm tree.
“There'sa level of ethical soruting that they're
e red 10 use bn association with my material,”
Belafonbe says. *1 bave a list of what businesses
I think are appropriate for me to be adsociibed
with and which emed to shy away (rom i explait-
iirvg, oy neieg fio finacncial gain, Sover have these
parpmeters, but they pay very coreful sttention
o them. and 1 rexlly and truly enjoy working
with them.* — —I8
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